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Introduction

Globally the population is becoming more diverse.
Younger generations have high expectations of social

justice and equity; choosing to associate with brands
that prioritise diversity, equality and inclusion.

True diversity and inclusivity means understanding
that everyone is unique and should be respected for
their differences. Inclusion is a feeling, and for | i
consumers it's the feeling of being respected e =0 “.n:u;_.

"4¢TIL—<.

and supported. B i

In this report we explore the social drivers of inclusion
and the powerful role that brands have to play in
building a truly inclusive world. We look at how in
nurturing a more diverse, equitable and inclusive retail Rl
ecosystem can foster a culture of equality and create e S N S b L
lasting change. e Rty -e *

We unpacRk how future retail must go beyond the act of
doing towards a state of being so brands can connect |
with consumers on a deeper level and gain

a competitive edge. = ik
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- Inclusion = ReSpeCt o Six dimensions of identity
: _ True diversity and inclusivity means ’ L ; ' DISABILITY
~ understanding that everyone is unique e
- and should be respected for their
~_differences. Inclusion is a feeling, and
for consumers it’s the feeling of bein
_respected and supported.
e ’ SOCIO-ECONOMIC RACE
BACKGROUND ETHNICITY

GENDER AND

GENDER IDENTITY AGE

SEXUAL
ORIENTATION
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Inclusion Is Unapologetically
Striving For Change

"“78% of people think it's good when brands step up to support marginalised
communities, agreeing that brands need to deliver long-lasting impact.”

Wunderman Thompson
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‘Iuswe design’ has become so widely use
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| ly 4% of businesses are focused c *'
offerings inclusive of disability.”

B o World Economic Forum i i 9T
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Inherent

2-D Diversity

Acquired

Innovation

2-D diversity unlocks innovation
by creating an environment where
“outside the box” ideas are heard.
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Inclusion is now fundamental

90% of consumers say equality is everyone’s
business, so meaningful action on inclusion is
the new imperative for brands.

81% of consumers believe products and When companies speak out on issues 74% of consumers likRe to see broader
services should always be designed with of equality and inclusion, it makes 88% diversity in the advertising and marketing
disabled people in mind. of consumers more inclined to buy they see.

from them.

.
YourStudio



'I‘.v(

.

'.
b ““.‘
- -"

£33 N | Fast Company, 2021

gh 90% of companies cig

iv it .onl y 4% of busm_e;_jo?,%“ > 8
g afferln’SI clus

.}3' P’ "’ -P‘..:
.
P

< :-M ':.v?-' \.r " - l/‘
.".‘Q"—' .‘ )‘ - ‘.) {.-
R 5 &

AR " Ao g :-bf ‘J‘-'.' ) :."
Pty . B R P T T =
b Y . b Lt o8 A L
.‘ ' . .L - il PR .‘-..‘ A !

] '4"':, ‘.‘Z‘.' "i’ﬂ‘" ‘ -+ e ‘.T .
MO -
- ‘.- - iy ;-‘ : .‘ °
B S T oo s e i et -
WHAT IS INCLUSIVE SPACES? JUr s TSN "';‘i,‘,\ T e N
a E -z"':‘;. |. o

5
.Q
-t ! )
.
Mg !
ol W
> Ao
« ¥
o~ »
5 3 -
22l
.‘«
1
)
4
-~

YourStudio



| TY - INCLUSIVE SPACES - FUTUR
- | | t. | | -r
| experiences?
Sy YourStudio




-UTURE OF INCLUSIVITY - INCLUSIVE SPACES - FUTURE OF INCLUSIVITY - INCLUSIVE SPACES - FUTURE OF INCLUSIVITY - INCLUSIVE SPACES - FUTUR

Physical Digital Human
EMPATHETIC ENVIRONMENTS META INCLUSION REAL REPRESENTATION

i i

FLUID SPACES DIGITAL SANCTUARIES RESPONSIVE SERVICE

REFRAMING TACTILITY HYPER PERSONAL UX AUTHENTIC COMMUNITIES
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Stores of the future will
be ubiquitously inclusive
across physical, digital
and human channels.

bt }_j“The future of retail is hybrid

5:,-,

'and unified around end- to end
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xperlences that make everyone feel welcome. |
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Glass House

Thoughtful programming can
responding to what consumers want and
ensure all needs are met. Glass House is a
multidisciplinary arts venue designed to
offer marginalised communities a safe
space to create, connect, and thrive
both personally and creatively.

“The most important thing is that what
we decide to stock in the bookshop is
part of the Rind of ethos that permeates
the entire space because we are entirely
queer run. Everything that we do from our
books, our suppliers, our staff, our policies,
is to celebrate our community.”

Angie Curzi, Manager, Glass House
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NEUROTYPICAL
HYPERSENSITIVE < > HYPOSENSITIVE
Hypersensitive people are easily Hyposensitive people crave
overwhelmed by sensory stimulation stimulus, with brighter colours and
and need a visually calmer space. a louder, more active space.

.
Mary Kate Cassidy x Tarkett: neurodiversity colour design tool YourStudio
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DIGITAL

a Inclusion
he emerging digital spaces of Web3 offers

unity to remedy the mistakes of Web 2.0.

ty to create an idealistic version of the real
ee from bias and discrimination. "

netaverse have a responsibility to Shape-.'_-
where everyone feels that they belong.
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Nike .Swoosh

.swoosh, is Nike's web3-enabled platform to
serve athletes of the future with an inclusive 8 swoosh.nike
digital community and a home for Nike |
virtual creations. Aiming to be as diverse and
equitable as possible, .swoosh prioritises
local communities that Nike supports across
its diversity, equity and inclusion initiatives.

SWOOSH IS

THE HOME FOR
NIKE’S VIRTUAL
COLLECTIONS.

JOIN US.

WHAT IS INCLUSIVE SPACES?

YourStudijo




Jv.:"r'.l:}_‘ o {"-w.' st o™t )

A
SN

USIVE SPACES - DIGITAL: META INCLUSION -

USION - INCLUSIVE SPACES - DIGITAL: META INCLUSION - INCLL

-y
BT A

)

g - 9
«esr .

-/
Meta marathon, /_‘l

' = |
Decentraland & Degree i [ —
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Deodorant brand Degree showed how

inclusive the metaverse can be; hosting
a virtual marathon in partnership with
Decentraland.

THE WORLD’S FIRST
MARATHON IN
THE METAVERSE

SeeRing advice from disability, race, and
gender experts, Degree designed a truly

diverse range of avatars; including
wheelchairs, prostheses, running blades,
and a variety of body shapes and sizes,
as well as providing descriptive audio for
people with visual impairments.

AR
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e_bsmg dlverS|ty and inclusion is essential, it must be. done
é\nd with sensitivity. Diversity for diversity's sake - W|thout

Q’ b
!

c:onmderatlon and understanding - won't get you far with | .
ey e modern consumers. S B
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“When creating®rand campaigns and strategies that

resonate with modern@onsumers, it's imperative that
brands explfore and d understand their target
audiences, to ensu v;s'uals are representative

and ins re onnection.”
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GymsharR

Real representation involves co-creating
with your community and reflecting them,
honestly. In Gymshark’s London flagship
each store mannequin is based on a real
member the Gymshark community.

Hyper-realistic mannequins were developed

by casting, scanning and 3D printing Gymshark
ambassadors’ bodies. Showcasing a genuine
and nuanced representation of what our bodies
actually lookR lire, to ensure everyone can see
themselves in the brand.
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e coming year,
ill be cont
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;.YourStudlo create next generation retail experlenc
' d environments that inspire human connection.

worh in collaboration with in-house teams

sthsplre mnovatlon thinking, turning ﬁrst-hand

'.‘ﬁ;-e in digital innovation, brand, strategy
" fenment design.

_YourStudio Melbourne

'IO4 98 Leicester Street
Fitzroy, VIC 3085
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